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I.  The Admission Strategy and Marketing Office, College of Management (ASMO)
(hereinafter referred to as “the Office™) is established in accordance with the
University’s “Article 5 of the Organization Act of the College of Management”
for the purpose of integrating the College’s resources and strengthening
admissions affairs to recruit prospective students.
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II. Office Duties

1. Coordinate and integrate the College’s resources to establish and implement
admission strategies for admissions affairs.

2. Analyze and evaluate the effectiveness of the admission channels and make
adjustments.

3. Plan and develop marketing strategies for student recruitment and College
branding.

4. Build and maintain a professional online presence for the College of
Management, with a focus on student recruitment.
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Any dispute over interpretations of these regulations shall be resolved in the court of law based on the Chinese version.
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I11.  The Office is headed by one Director and one to two Deputy Directors, appointed
by the Dean from among the University’s full-time faculty to oversee its operations.
Several administrative assistants are assigned to assist with related tasks.
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IV. The College establishes the Admission Strategy and Marketing Committee to
assist in planning and implementing admission strategies. The Committee
comprises one appointed representative from each department, institute, and
academic program; the Office Director, Deputy Director(s), and the Dean (or
Associate Dean appointed by the Dean) serve as ex officio members. When
necessary, the Office Director, in coordination with the Dean, shall invite internal
or external experts to serve as committee members.
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V. These guidelines shall be implemented upon approval by the College Affairs
Meeting and subsequent approval by the President. The same procedure applies for
any amendments.
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Any dispute over interpretations of these regulations shall be resolved in the court of law based on the Chinese version.



